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‘Living Empowered Lives’
Moira Jones, Executive Director
Being true to the vision of Wola Nani, means that our collective effort is aimed at seeing
that those living with HIV/Aids, live lives of quality, empowered by our support and their
vision for the future. The practice of this calling in Wola Nani has over the past years
resulted in hundreds of women, gradually seeing that HIV can co-exist with life – in fact
there are many who will report that they have come to live with purpose after accepting
their HIV status. This is not to say that we romanticise living with HIV – no we live with it
as a fact of life for those who are HIV+; and we encourage them to live courageously! For
those who are HIV negative, we encourage them to live healthy and remain negative.
In this report I would like to pay tribute to the staff of Wola Nani – counsellors,
administration and managers – all render an invaluable service of love in this vibrant
organisation that reaches far into the hearts of those in need of care and support. One of
the strengths of Wola Nani is that most of our staff of counsellors are recruited from the
client-base. This enables counsellors who have themselves received care and support in
the organisation, to in turn, empathise with clients and support them with experience as
well as knowledge. Of the 37 staff members, 26 are lay-counselling staff, and of this
number 86% are HIV+. For us this translates as 86% of Wola Nani modelling healthy and
empowered lifestyles!
A small core of administration staff keeps the organisation accountable administratively
and financially to the Board, Donors and other stakeholders. For your dedication in
keeping the systems on track, I thank the team in bookkeeping, sales and administration.
To Frank Maposa, who as Client Support Manager carries the load where most of the
emotional trauma is caught, I thank you for your sharp instinct in the way you relate to
staff and clients. The client support programme has made great strides under your
management.
To Ryan, I thank you for your absolute efficiency in Finance and Income Generation
Management. The unit has increased its sales by 20% over the previous year, despite a
drop in sales on beaded products. This means that you have achieved greater sales in
papier maché than Wola Nani did before. Thanks to you too for greater debt recovery in
the Income generation Programme.
To the Board of Directors – thank you for your dedication in sticking with Wola Nani. This
organisation is well placed for making a difference in this sector. Thank you allowing the
Director to do the job, whilst being available for support!
Without our Donor partners, we would have heart, but no resources to make the
difference! Thank you all for your continued support of Wola Nani. When you invest in
our work, you invest in women who have literally carried the burdens of their families in
their psyche. With our support, there is a shared learning and acceptance and a growth
towards living powerful lives, where women are educated to care for themselves and their
children and where the children are born, free of HIV.
We would like to express our heartfelt appreciation to the Vineyard Hotel for your support
and especially for hosting this year’s annual general meeting.
The Wola Nani Board of Directors
Mr Marcus Brewster (Chairperson)
Des Michaels, Doug Reeler, Patrick Bechet, Sharon Follentine, Peter Milne
Patrons: Archbishop Desmond Tutu
Pieter-Dirk Uys
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INCOME GENERATION & BUSINESS DEVELOPMENT
Ryan Rode, Finance & Business Development Manager
During this past financial year, a three year business plan was completed giving the
unit a clearer understanding of it’s past performance and identifying the way forward.
The objectives for the unit are:
1.
To grow sales
2.
To grow the product range
3.
To grow the number of clients benefiting from Craft production
Growing Sales
In order to continue growing its sales the unit has invested time and money into
marketing the products and a new product brochure was designed to inform customers
about Wola Nani’s work, its products in a format that was attractive and interesting.
A customer database was developed to assist the unit in keeping its customers
informed about Wola Nani and its new products via email.
During the year stock was sent to Aid to Artisans (ATA) which marketed Wola Nani
product at the mid year New York International Gift Fair. Wola Nani’s product was also
showcased at SARCDA; a trade exhibition, which organises three Gift, Toy and Décor
Trade Exhibitions annually. This contact has come through our involvement with
Sibanye. Sibanye exists to promote marketing of craft produced locally in the townships
of Cape Town.
Wola Nani had the opportunity of being represented by Ryan at the New York
International Gift Fair at the end of January. Through this opportunity he secured new
contacts and orders for the women on income generation.
Wola Nani has been actively involved in assisting with the establishment of FACSA
(Fair Trade Association of Craft South Africa) in an attempt to promote fair trade within
the craft sector. With this in mind we are considering becoming a member of IFAT (The
International Fair Trade Association) which would allows us to continue educating
customers about the principles of Fair Trade from an approved perspective.
Growing the product range
Marketing materials can assist in increasing sales - however it is also important to note
that in order to grow in a sustainable manner the unit requires additional product
ranges to diversify its source of income and potentially increase the number of crafters
benefiting from the Income generation projection.
The unit therefore needed to urgently development additional products. To this end a
design brief was compiled in to articulate the needs of the unit to various designers, to
whom we could outsource the designing. An internal strategy was to use a Shweshwe
inspired concept to introduce a further range of papier maché bowls and added two
smaller sizes, which increased the product range for sale. We have already seen a
keen interest generated by the new Shweshwe design.
Growing the number of clients in Craft Production
Since the aim of the Income Generation Project is to empower HIV+ clients to live
empowered lives by being able to support themselves financially, it follows that this unit
has to increase the number of crafters in order for more clients to have this access.
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In order to grow the number of crafters this project will need to access more resources
for product development and marketing. A way forward, in our view, is to acquire the
services of well known designers to develop product ranges and marketing consultants
to develop marketing materials. The reason for this strategy comes after much internal
inquiry and external observation of an extremely competitive market where the end
user demands a quality product. Often the fair trade aspect of the product is secondary
to the appeal and quality of the actual product.
Over the past thirteen years Wola Nani has become well known for its papier maché
and beaded ribbons. In the last two years we have seen a slump in the demand for our
beaded ribbons as the market has been inundated with this product. In order for Wola
Nani to maintain its current position in the market and secure a firmer place in this
sector, a good investment of resources at this stage would lead to sustainable
development of this programme over time.
Whilst we strive for improvement in this unit, we are very proud to have increased sales
by 20% on the year before. This was due mainly to increased marketing activities and
new product development. A sure sign that the unit is on the right path!
The sales totals are:
Light bulbs 7,012 units - R248,270.78.
Beadwork 22,659 units - R103,862.08.
Papier Mache 13,276 units - R351,602.40.
Funeka's Story
Funeka was born in the Eastern Cape and left home in 1989 to set out for the
Western Cape in search of a job. Upon arriving, she was able to make arrangements to
stay with some family members. She set up a life for herself in the Western Cape and was
happy with her decision until suddenly falling ill with tuberculosis (TB) in 1998. She
headed to a clinic to receive treatment for the TB and the doctor recommended that she get
tested for HIV, so she complied. When she found out she was HIV+ she felt awful and only
knew that “HIV was a killer.” Funeka felt lost until hearing about Wola Nani and started to
attend support groups with other HIV+ women. With the support from Wola Nani, she
disclosed her status to her family. Although she did not know what kind of reaction to
expect, as many people are often disowned and ridiculed when they open up about their
HIV, Funeka's family saw that she was healthy and comfortable with her status; thus, they
accepted her and her HIV as well.
Funeka continues to attend support groups on a weekly basis where she can talk
about her problems and feel comforted. She joined the income generation programme in
2001 and makes papier maché bowls, which she crafts during the week in the comfort of
her home. The money she earns from the bowls enables her to buy groceries. This, for
her is a huge improvement from before joining the programme when she could not even
afford to buy food. In addition to supporting herself, Funeka is able to send money back to
the Eastern Cape, where her 21 year old daughter now lives.
Funeka is proud of the fact that she has been able to make a difference in the lives
of others and that she has not let HIV debilitate her motivation.
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Client Support Programme
Frank Maposa, Manager, Client Support Programme.
The client Support provided services to clients during the financial year 2006-2007
either at clinics, Community Centres or at the VCT Site, seeing about 1 200 clients per
month, with about 18, 000 interventions for the year. The services offered are:
1. Lay counselling (including Pre & Post test Counselling)
2. Non Medical VCT site in Guguletu
3. Support Groups (emotional support, education, information)
4. ARV Treatment Literacy & Adherence Monitoring
5. Orphaned & Vulnerable Child Programme
6. Homecare
The highlights of the year are:
Voluntary Counselling and Testing – Guguletu
Wola Nani was awarded a non medical VCT site by the Provincial Department of
Health in partnership with the health Department of the City of Cape Town. The centre
was opened 1 December 2006 -. A Professional nurse was appointed together with
three lay - counsellors. This was a big relief to the local clinics which were used to
seeing a lot of people coming for testing. While, on the other hand, it also enabled
those people who were afraid of stigma to come and be tested privately. Since the
site’s inception to date a total of 734 people have been tested.
Hospital and Clinic Sites (in collaboration with MSF)
Wola Nani was invited by MSF and Provincial Department of Health to staff Kuyasa
and Mathew Goniwe clinics with two Adherence Counsellors each.
Collaboration with Red Cross Memorial Childrens’ Hospital
As promised in last year’s annual report, the Wola Nani team of counsellors have
worked with Dr Brian Eley; Dr James Nuttal and Des Michaels around treatment
literacy of caregivers to children on ARV’s. This has culminated in the production of a
handbook for Counsellors, called, “Antiretroviral Treatment Literacy for Caregivers of
Children on Treatment.’ This booklet is used in conjunction with a workshop training
Adherence Counsellors on the specifics of Treatment literacy where the primary patient
is an HIV+ child. This booklet has been well received and there are plans underway for
wider distribution than only counsellors of Wola Nani.
Vulnerable Child Programme
The traditional child programme in Khayelitsha was given an immense boost from
January 2007, through the partnership with ABSA. Wola Nani and eight other ngo’s
nationally is part of an initiative to commit to providing nutrition, education and
emotional support to OVC’s. We have identified orphaned children in Mfuleni,
Khayelitsha, Phillipi and Guguletu who are supported monthly with food nutritious
parcels for the orphan and household in which they live. Our child care workers do
monthly home visits for follow up and support; make referrals to Dept Social services
for grant enquiries and hold regular weekly education programmes at all the centres in
these areas of operation. We have seen a total of 220 children per month since
January.
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WOLA NANI – A CARING RESPONSE TO AIDS
(ASSOCIATION NOT FOR GAIN INCORPORATED UNDER SECTION 21)
REGISTRATION NUMBER 1994/007488/08)
ANNUAL FINANCIAL STATEMENTS FOR THE YEAR ENDED 31 MARCH 2007
DETAILED INCOME STATEMENT

Revenue
Sale of craft products
Cost of sales
Opening stock
Purchase of craft products
Closing stock
157 962
135 054
______ _
_______

Gross profit on sale of craft products
Other income
Recoveries
Donations
Sundry income
Red Ribbon Campaign
Interest received
________

2007

2006

R

R

747 225

620 491

(135 054)
(628 289)

(198 217)
(414 142)

(605 381)

(477 305)

141 844

143 186

2 674 842
13 295
129 970

26 704
3 178 313
150
71 558
46 726

2 818 107

3 323 451

________

Expenses
(Deficit) / Surplus for the year

(3 875 393)
(915 442)

(3 379 494)
87 143
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Donations Over 30,000ZAR
ABSA
Anglo American
CCFD
Christian Aid
City of Cape Town (MSAT)
Community Chest
Elton John Aids Foundation
Foschini Group
Given Gain
HELP SA NOW
JA Clark Trust
Levi Strauss Foundation
May & Stanley Smith Trust
Momentum Trust
National Department of Health
National Lottery
Provincial Department of Health
South African Development Fund
WOLA NANI
Unit 3 Block A, Collingwood Place, 9 Drake
Street, Observatory 7925
Tel : 021 447 2091
Fax : 021 447 3126
www.wolanani.co.za

